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Abstract

The aim of this study is the effects of success sports customer relationship management in the
hotel industry. The method of this research in terms of target is developmental and in terms of
nature is exploratory that the required information is gathered through, observation, review of
literature and questionnaire. In order to collect information, the Garrido and Mendoza (¥- 1Y) and

the most important criteria for the success of customer relationship management (y- - -) standard

questionnaires were used. The results of this study show that, effective implementation success
of factors customer relationship management, financial results (profitability, sales growth, reduce
costs, grow market share) and marketing (reliability, customer satisfaction, loyalty) will have
follow. According to the findings, good relationships customer is the key to success in business.
The importance of customer relationship management to attract, retain customers and reduce
costs: so sports managers should recognize effecting factors in using customer relationship
management in the hotel industry, until to provide good situation for marketing and financial of
hotels industry.

Keywords: sports Customer relationship management, hotels, success model.
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